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What is this?



What is a Juul?

 Juul labs produces:
 Juul device (w/charger) 

 Disposable Juul pods

E-cigarettes

Juul



How do e-cigarettes work?

 Produce an aerosol by heating a 
liquid

 Liquid usually contains:
 Nicotine 

 Flavoring

 Other chemicals to help with the 
aerosolization process







What makes Juuling different?

 The Juul pods contain:
 0.7mL “e-liquid” with 5% 

nicotine by weight
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It’s the Nicotine.

Amount of Nicotine
 Typical e-cigarettes contain between 

6-30mg nicotine per 1mL of e-liquid

 1 juul pod contains 59mg

Type of Nicotine

Most e-
cigarettes

Freebase 
nicotine

Juul Nicotine 
salts



Freebase Nicotine Vs. Nicotine Salt





81.5% of current youth users state they use 
“BECAUSE IT COMES IN FLAVORS I LIKE”

63% of 15-24 year-old Juul users DO NOT KNOW that 
the product ALWAYS CONTAINS NICOTINE



Why 
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matter? 
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Marketing
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Backlash

 Juul’s ads changed
 Now about current smokers
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Backlash

 Juul’s ads changed
 Now about current smokers

 New warnings
 In ads

 On packaging 



But…

 Even with the changes to advertising 
SOCIAL MEDIA has helped fuel Juul’s
popularity 
 Company Instagram, Twitter, and 

Facebook accounts

 #Hashtags 



Risks

 Tobacco use if the leading 
cause of preventable disease 
and death in the United 
States 

 Most tobacco use starts in 
youth and young adulthood
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Risks 

 Insufficient research on e-cigarettes in 
general but:
 Entryway to nicotine addition and use 

of regular cigarettes

 Health impact of nicotine salts is 
largely unknown
 Nicotine can have lasting effects on 

adolescent brain development







Now what?

Advocate

Educate

Ask



It works!

 After pressure from advocates, the 
FDA, and the public:
 Juul is developing lower 3% nicotine 

pods

 Flavored pods will no longer be sold in 
retail stores



It works!
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Good resources:

 How Juul made nicotine go viral: 
https://www.youtube.com/watch?v=AFOpoKBUyok

 Factsheets
 https://truthinitiative.org/news/what-is-juul

 https://truthinitiative.org/news/6-important-facts-about-juul

 https://www.aap.org/en-us/Documents/AAP-JUUL-Factsheet.pdf

 https://www.healthychildren.org/English/health-
issues/conditions/tobacco/Pages/Juuling-Get-the-Facts.aspx

https://www.youtube.com/watch?v=AFOpoKBUyok
https://truthinitiative.org/news/what-is-juul
https://truthinitiative.org/news/6-important-facts-about-juul
https://www.aap.org/en-us/Documents/AAP-JUUL-Factsheet.pdf
https://www.healthychildren.org/English/health-issues/conditions/tobacco/Pages/Juuling-Get-the-Facts.aspx


But wait there's more!

MarkTen Elite PAX Era PHIX



But wait there's more!

MarkTen Elite PAX Era PHIX



Conclusions

 Juul has skyrocketed in popularity 
since it’s introduction to the market in 
2015.
 But, it isn’t the only product out there.

 While there is little data about e-
cigarette use, what data we do have 
indicates that use is not entirely safe. 

 Thus, it is important to ask patients 
about e-cigarette use.
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Thank you!
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